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BRAND INTEGRITY

ABWE’s brand is a powerful marketing asset. Brand marketing helps to ensure that your
constituents’ perceptions align with your identity and mission.

The logotype uses lowercase letters and round, open letterforms to create an accessible,
welcoming image which aligns with its institutional culture. The tagline as well echos this, using
Initial caps or sentence case rather than all capital letters.

There are three key ABWE divisions: International, Foundation and Canada.
These divisions combine bright, clear colors with the ABWE blue to create a fresh, modern
palette.

The ABWE International logo is used on various products including printed material, websites,
banners and specialty items and must always be applied consistently to strengthen and
communicate the ABWE brand. This graphic standards manual provides guidelines on logo
usage, color and placement to ensure the proper use of the ABWE family of logos. This guide
will assist those who develop the materials to maintain a consistent, professional image.



BRAND MODEL

ABWE is a family of ministries. Currently, each ministry/division has overlaps in color and font to visually integrate

into the ABWE International identity.*

. ABWE International consists of multiple ministries that directly relate to the parent brand. These ministries (Go Team, Launch Point, IHM,
Missions Podcast, IHQ departments, campaigns, etc.) all adhere to this brand manual.

. Llve Global maintains their own brand standard. Download it at liveglobal.org/logo.

. EveryEthne maintains their own brand standard that has been designed to directly relate to ABWE International’s visual identity.

*  Good Soil maintains their own brand standard.
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AMINISTRY OF ABWE INTERNATIONAL

1,000 MISSIONARIES IN 70+ COUNTRIES

INTERNATIONAL

Your Calling.
Our Passion.

TRAINING LEADERS. PLANTING CHURCHES. LAUNCHING MISSIONS MOVEMENTS.

abwe.org

ON MISSION WITH THE NORTH AMERICAN CHURCH

S
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Crossing Cultures
Without Crossing
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Helping
Goers Think
and Thinkers Go

A MINISTRY OF ABWE INTERNATIONAL POWERED BY ABWE INTERNATIONAL

*the current brand model is in development and is subject to change.



ABWE GRAPHIC STANDARDS MANUAL & GUIDELINES

abwe

INTERNATIONAL

DIVISIONS

ABWE as a stand alone logo is only to

be used for legal documents. ABWE Foundation
will be used for specific pieces related to that
legal entity.

abwe

abwe

FOUNDATION

*obwe

CANADA
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TAGLINE

Gotham Medium

The use of this tagline is an important part of the ABWE brand.
« The tagline uses initial caps.

» Verb tense must stay the same (“Multiply.” is not approved.)
* Preferred placement is below and centered with the logo when using ABWE International

 The size relationship to ABWE and the tagline may vary depending on the usage. When possible, the proportions shown in this guide should be
maintained: the width of ABWE is half to the width of the tagline.

» When printing 4 color process, use ABWE Light Blue, when printing 1 color use ABWE Blue

* Minimum pt size if 8

‘abwe’

INTERNATIONAL

Multiplying Leaders, Churches, and Missions Movements.

Additionally, there is an alternative tagline that can be used on marketing materials. This is
Gotham Book and Gotham Bold.

TRAINING LEADERS. PLANTING CHURCHES. STARTING MISSIONS MOVEMENTS.
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USAGE GUIDELINES - SIZING

MINIMUM SIZES

....................... LOGOMARK MINIMUM SIZE
wae® 375 inch @ 100% « The logo must be legible in every use
. 0

INTERNATIONAL | * The height of the logo should never be reduced to less than .375 inch
* The logo on the left shows the minimum size at 100%

TAGLINE MINIMUM SIZE

Multiplying Leaders, Churches, and Missions Movements. | 8 pt initial caps * The tagline must be legible in every use
* Minimum pt size for tagline is 8 pt initial caps Gotham Medium
» The tagline on the left shows the minimum size at 100%
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USAGE GUIDELINES - SPACING & CLEAR SPACE

bwe

INTERNATIONAL

Q

CLEAR SPACE

Spacing around the logo helps to create a clear and consistent identity
that people will quickly recognize. The distance between “abwe” and
“international” or “foundation” should always remain proportional (as in
the visual to the left). The best way to achieve this consistency is to use
the approved artwork file.

To ensure the visual impact and legibility, a generous amount of clear
space should surround the logo. The amount of clear space should be
no less than the x-height of the lowercase “a”.
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LOGO - INCORRECT USAGE

CORRECT

Proper usage for reverse logo

INTERNATIONAL INTERNATIONAL

When putting the ABWE logo over a color background,
use gray or a light color that does not compete with the ABWE Blue.
NOTE: The “a” in "abwe” should sit on the bar,
with the rest of the letters overprrting the bar.

~

FOUNDATION

INTERNATIONAL

Correct usage using a color bar to designate a Marketing Silo.

INCORRECT

abwelabwe

FOUNDATION FOUNDATION

DO NOT reverse the ABWE logos as shown in the two examples above as the
letters appear cut off at the baseline or do not appear to “sit” on the bar.

INTERNATIONAL INTERNATIONAL

DO NOT put the ABWE logo over a color background is of a similar color value
or competes with the ABWE Blue.

INTERNATIONAL

DO NOT put a color bar behind the ABWE letters.
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LOGO - INCORRECT USAGE

DO NOT add effects like DO NOT stretch or condense the
gradations or drop-shadows. logo. Resize it proportionately.

® Stretched
INTERNATIONAL INTERNATIONAL

® ®
Condensed
Drop-Shadow INTERNATIONAL

INTERNATIONAL

DO NOT place the logo on an angle. DO NOT print the logo as a tint.

By avoiding mistakes such as those above, we can ensure that we build a strong, clear image for our organization.
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APPROVED TYPOGRAPHICAL TREATMENT - PROGRAM NAMES

EXAMPLES

Word
Ministries

abwe

INTERNATIONAL

Healthcare
Ministries

abwe

INTERNATIONAL

wae Compassion

FOUNDATION Relief

wae Advancement i

INTERNATIONAL | J€AaM

_______________________________________

Text should be top aligned to the letter ‘€’ and bottom
aligned with ‘International’

Gotham Medium initial caps,

Flush left with tight but legible kerning
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COLOR PALETTES

ABWE International ABWE International ABWE Foundation ABWE International -
Ministries Ministries

Internal documents
HR, training, member care

All ABWE color palettes include:
*  Tkey color: ABWE blue
* 1neutral: gray with a liberal use of white

Primary and Secondary accents are choosen in groupings. Gradients of both blue and orange are allowed and preferred for overlays.
. Secondary accent colors have been dignated for each grouping. These colors should never be dominant.
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COLOR PALETTES

ABWE International ABWE International ABWE Foundation ABWE International -
Ministries Ministries Internal documents

HR, training, member care
etc.

99, 79, 33, 24 99, 79, 33, 24 99, 79, 33, 24 99, 79, 33, 24

0, 69. 100, 19 90,5,0,0 90,5,0,0

7, 58,100, O

90,5,0,0 100, 0, 46, 15 0, 69.100, 19
7, 58,100, O

40,0,87,9 90,5,0,0 40,0, 87,9

100, O, 46, 15

26,71,0,22
3,3,16,100 3,3,16,100 3,3,16,100
@ 15% @ 15% @ 15% 3.3.16, 100
@ 15%

All ABWE color palettes include:
*  Tkey color: ABWE blue
* 1neutral: gray with a liberal use of white

Primary and Secondary accents are choosen in groupings. Gradients of both blue and orange are allowed and preferred for overlays.
Secondary accent coors have been dignated for each grouping. These colors should never be dominant.
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COLOR PALETTES

ABWE International ABWE International ABWE Foundation ABWE International -

Ministries Ministries Internal documents

HR, training, member care
etc.

26, 57, 98 26, 57, 98

0, 163, 227 0,163, 227

229,127, 7

0, 163, 227 202,91, 4
T 0,138, 137

163, 190,60 0, 163, 227 163, 190, 60

0, 138, 137
163, 86, 138

0,0, 0 @ 15% 0,0, 0 @ 15% 0,0,0 @15%

0,0,0 @15%

All ABWE color palettes include:
*  Tkey color: ABWE blue
* 1neutral: gray with a liberal use of white

Primary and Secondary accents are choosen in groupings. Gradients of both blue and orange are allowed and preferred for overlays.
Secondary accent coors have been dignated for each grouping. These colors should never be dominant.
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COLOR PALETTE EXAMPLES

CONNECT - CHURCH
777777 al
|
|
|
|
[ ]
Key I YOU MAY GIVE TO ONE MISSIONARY. Now, through @
Color | an additional gift to the Global Gospel Fund, you can
also support more than 1,000.
| 70+
| When ABWE began more than 20 years aga. a small group EXPERTS & PROFESSIONALS
of voluntears met monthly to support five missionaries in the PROVIDIMG LEADERSHIP,
| Phillppias, CRITICAL SERVICES, AND CARE
FOR OUR MISSIONARIES
| Today ABWE serves
*  20,000¢ donars
777777 - * 5,000+ partner churches
777777 X i d partners in
o « and processes more than 300,000 gifts anaually 40+
| BENEFITS & SERVICES
LIKE FINANCIAL MANAGEHENT,
| LEADERSHIP. STRATEGY. VISION. CARE. RECRUITMENT, TRAINING,
| SecuRITY & MoRE
The Global Gospel Fund empowers missionanies, local churches,
T and donors to pls herr part in the Great Commission work. Our
Primary I e
na bellevers
Accent | e @
COIor I wision. But
| GIVING $80
| PER MONTH
HELPS PROVIDES ALL THESE
| SERVICES TG OUR MISSIONARIES
| A GUIDE FOR THE JOURNE
______ al
Secondary |
Accent Color |
777777 El
|
|
|
|
Neutral !
|
|
|
|
______ -
TRAINING LEADERS. PLANTING CHURCHES.
LAUNCHING MISSIONS MOVEMENTS.
INTERNATIONAL
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COLOR PALETTE EXAMPLES

JOIN - MOBILIZATION

ci RNATIONA

INTE

Jou

T \‘OU R

TAR

Key
Color

— - - — — —

New Cumberland, PA., and learn more about getting to the

o4 -Riol 0 |

abwe.0r9 You just need to get here!

i
SUMMER & (ol SPRING, SUMMER & FALL abwe.org/Demo
G.
SpRIN

I
|
|
|
|
|
4L —

Primary
Accent |
Color

| WHY GO?
More than 2.9 billion people in the world have never heard
the gospel, and even those who are ‘reached” desperately
need to be discipled. You can serve short-term or as a career
missionary alongside a trained team and maximize your
impact, regardless of your skillset.

1
|
|
|
|
|
—aL— —

ée?:oﬁdgr;
Accent Color

abwe.org/go INTERNATIONAL

WHY SEND?

We aren't the true “sender’—the local church is (Acts . , "
134-3). We are a collective of churches sending their own h Eainems 8 ¥ i b y CHURCHES.
| missionaries. And as an independent agency, we work to L g e e L ) LAUNCHING MISSIONS MOVEMENTS.
ensure maximum accountability and support between the \ 3 X ' \

| missionary and the sending ehurch. In turn, we offer the

| training, oversight, strategy, and a team focus for missionaries
to succeed.

4L

Neutral abwe.org/send

WHY GIVE?

Your support allows ABWE missionaries in 70 countries to use
a variety of ministries to meet the physical and spiritual needs
of the lost and hurting in their communities—as an entry point
for the work of evangelism, discipleship and church-planting.
Gifts to our Global Gospel Fund support all 1,000 missionaries
by providing care, training, vision and leadership.

PNTERNATIO

717:7.74.7000
Our International Headquarters provides missionaries more S bWe e
than 40 distinct benefits—from security training, to member
care—to help them be effective, healthy, and thriving. We are
ECF, |, ensuring resp ip and total
financial transparency.

abwe.org/give
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COLOR PALETTE EXAMPLES

———————

_______

*******

Secondary
Accent Colors

|
|
|
|
Neutral !
[
|
|
|

_______

EQUIP - TRAINING
* Key Color: ABWE Blue
* Primary Accent: Light Blue
» Secondary Accents:

- Sage Green

- Orange

- Mulberry
* Neutral: Gray
* Incorporate Liberal Use

of White Space

INTRODUCTION TO ABWE'S

. ESSENTIAL
\i 3 MISSION
= COMPONENTS

20
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COLOR PALETTE EXAMPLES

SERVE - GLOBAL MINISTRIES
+ Key Color: ABWE Blue abwe

INTERNATIONAL

« Accent Colors:

All colors are available to use as accent colors M ULT| PLYI NG

- Gold " LEADERS, CHURCHES, &
MISSIONS  MOVEMENTS

- Sage Green e
- Orange
- Teal
- Light Blue
- Mulberry
- Bright Green
* Neutral: Gray
* Incorporate Liberal Use of White Space

QbWE [students

abwe.org

ABWE INTERNSHIPS

ABWE student internships offer college
students access to serve alongside seasoned

AN |
AL CHRISTIAN |
e CSerTAL

missionaries. |earning about missionary life
and gaining a greater understanding for
missions and what God is deing around the
world. Our desire is to cannect your heart
and talents with mission internships because
we believe God can use you to share the
hope of Jesus Christ throughout the nations.

W also offer custom intarnships to fit the
passions and gifts the Lard has given you

Contact Us:

21



TYPOGRAPHY FOR IHQ & MISSIONARIES

Corporate Body Copy/ Headlines/ Tagline - Montserrat

ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789

Montserrat is a google free font that is used as the ABWE corporate typeface. It has 18 weights to choose
from. Internal documents and users without Gotham licenses can use this font.

Corporate Headlines/Call outs - Playfair

ABCDEFGHIJKLMNOPQRSTUVWXYYZ
123456789

Playfair is a google free font that is used as the ABWE corporate typeface. Internal documents and users
without Domaine licenses can use this font.

You can browse and access google fonts at https://fonts.google.com



TYPOGRAPHY FOR COMMUNICATIONS & DESIGNERS

Tagline/Headline/Body copy - Gotham family

ABCDEFGHIJKLMNOPQRSTUVWXY/Z
01234567829

The typeface family used for headlines and body copy on ABWE marketing materials is the Gotham
family, which contains many weights to choose from. Shown above is the book weight of the face. It is
important to choose the proper weight that will best fit into the collateral that is being designed. When
using two weights, you typically use 2 steps lighter or 2 steps heavier in your options. It’s important to
note that Gotham displays larger than most fonts. Body copy should be 10 pts NOT 12.

Body copy / Call outs - Gotham Narrow

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Gotham Narrow can be used for call outs or when a condensed version of Gotham is needed for the
collateral that is being designed. The family contains many weights to choose from. Body copy should be
10 pts NOT 12.

Headlines / Call outs - Domaine

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Domaine can be used for call outs or when an area of text needs to be accentuated. This font is also used
for social media posts and quotes.

Call outs - Professor

ARLDEFGUNAQELRNIPOGLSTULVWEYZ
012345 ,b7849

Professor can be used very limitedly for call outs or when an area of text needs to be accentuated with a
handwritten font. This font is primarily for DEMO and Message Magazine.



Blue
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#1C3963

#OOBS5E3 #2975C2

Cyan Electric Blue

#142844

MNawy Orange
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TYPOGRAPHY FOR WEB

PRIMARY

Gotham

AaBbCcDdEeFfGgHhliJjKkLIMMNnN
OoPpQqRrSsTtUuVVvWwXxYyZz

SECONDARY

Sentinel

AaBbCcDdEeF{fGgHhIiJJKKkLIMmNn
OoPpQqRrSsTtUuVvWwXxYyZz

) ISP AY

Surveyor Display
AaBbCcDdEeFfGgHhliJjKKLIMmNnN
OoPpQqRrSsTtUuVvWwXxYyZz

Tristique Nibh Fermentum
Vestibulum Commodo

Donec ullamcorper nulla non metus auctor fringilla.

‘nulla vitae elit ibero, a pharetra augue. Fusce dapibus,telhus:
it ut massa

euismod

Duis mollis,

Tactus, nisf erat porttitor ligula.

ik Nulla Duis mollis, est non
vitae elit ibero, a pharetra augue. Cum sociis natoque

commodo luctus, nisi
PR ligula, lacinia elit.

consectetur ac. vestibuhum ateros.
k 1it fibero,

2 wortor

e 1 amet risus.
Curabitur biandit
semper magna
eget
amet

nonmagna.

3 Iia
Donecid

ait Cras justo odi 2

Cras i

sit #rae elit libero, a ph:

euleo Nullam id

adelit 2 2 magna Du

‘mollis, isi i

necelit. Morbi leo risus. porta ac consectetur
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