




Brand matrixBrand matrix

ABWE is a family of ministries. Currently, each ministry/division has overlaps in color and font to visually integrate 
into the ABWE International identity.*
• ABWE International consists of multiple ministries that directly relate to the parent brand. These ministries (Go Team, Launch Point, IHM,                                               

Missions Podcast, IHQ departments, campaigns, etc.) all adhere to this brand manual.
• LIve Global maintains their own brand standard. Download it at liveglobal.org/logo.
• EveryEthne maintains their own brand standard that has been designed to directly relate to ABWE International’s visual identity. 
• Good Soil maintains their own brand standard. 

BRAND MODEL

* the current brand model is in development and is subject to change.



ABWE as a stand alone logo is only to 
be used for legal documents. ABWE Foundation 
will be used for specifi c pieces related to that 
legal entity. 



TRAINING LEADERS. PLANTING CHURCHES. STARTING MISSIONS MOVEMENTS.

Additionally, there is an alternative tagline that can be used on marketing materials. This is 
Gotham Book and Gotham Bold.











Advancement
Team

• Text should be top aligned to the letter ‘e’ and bottom 

aligned with ‘International’

• Gotham Medium initial caps,

• Flush left with tight but legible kerning



ABWE International
Ministries

ABWE International
Ministries

ABWE Foundation

All ABWE color palettes include:
• 1 key color: ABWE blue
• 1 neutral: gray with a liberal use of white

• Primary and Secondary accents are choosen in groupings. Gradients of both blue and orange are allowed and preferred for overlays.

• Secondary accent colors have been dignated for each grouping. These colors should never be dominant.

ABWE International - 
Internal documents

HR, training, member care 
etc.
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TYPOGRAPHY FOR IHQ & MISSIONARIES

ABCDEFGHIJKLMNOPQRSTUV WX YZ
123456789
Montserrat is a google free font that is used as the ABWE corporate typeface. It has 18 weights to choose 
from. Internal documents and users without Gotham licenses can use this font.

Corporate Body Copy/ Headlines/ Tagline – Montserrat

A BCDEFGHIJK LMNOPQ R STU V W X YZ
123456789
Playfair is a google free font that is used as the ABWE corporate typeface. Internal documents and users 
without Domaine licenses can use this font.

Corporate Headlines/Call outs – Playfair

You can browse and access google fonts at https://fonts.google.com



A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9

Gotham Narrow can be used for call outs or when a condensed version of Gotham is needed for the 
collateral that is being designed. The family contains many weights to choose from. Body copy should be 
10 pts NOT 12. 

Body copy / Call outs – Gotham Narrow

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9
The typeface family used for headlines and body copy on ABWE marketing materials is the Gotham 
family, which contains many weights to choose from. Shown above is the book weight of the face. It is 
important to choose the proper weight that will best fit into the collateral that is being designed. When 
using two weights, you typically use 2 steps lighter or 2 steps heavier in your options. It’s important to 
note that Gotham displays larger than most fonts. Body copy should be 10 pts NOT 12. 

Tagline/Headline/Body copy – Gotham family

TYPOGRAPHY FOR COMMUNICATIONS & DESIGNERS

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9

Domaine can be used for call outs or when an area of text needs to be accentuated. This font is also used 
for social media posts and quotes. 

Headlines / Call outs – Domaine

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9

Professor can be used very limitedly for call outs or when an area of text needs to be accentuated with a 
handwritten font. This font is primarily for DEMO and Message Magazine.

Call outs – Professor



#1C3963

#00B5E3 #2975C2

#142844 #E59633

ABWE GRAPHIC STANDARDS MANUAL & GUIDELINES

COLOR PALETTE EXAMPLES FOR WEB

ABWE GRAPHIC STANDARDS MANUAL & GUIDELINES



TYPOGRAPHY FOR WEB

ABWE GRAPHIC STANDARDS MANUAL & GUIDELINES




