
Copy Guidelines

•	 Body: Montserrat 9pt

•	 Tracking: 0-10
•	 Leading: 14
•	 Kerning: Metric

•	 Headline: Merriweather Bold (-10 tracking) 
•	 Call out: Montserrat in all caps or 

Merriweather Book
•	 Launch Point should always be two words, 

and sentence case in body copy.

Launch Point
Launch Point utilizes the core blue and 
orange color scheme. Yellow or pink may 
be used as an accent but never as a primary 
color in the design.

Example 1

Here are two examples demonstrating 
proportion of color. The main color is 
white, supported by an orange header 
and pink accent.

Example 2

Reversed out with ABWE blue as the 
background color, light blue is used for 
the headline, while blue serves as the 
accent.
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Logo Guidelines

•	 The Launch Point logo may appear in 
charcoal, black, white, or two-tone blue. 

Color Guidelines 

•	 Launch Point primarily utilizes the ABWE 
core blue and orange color scheme, along 
with ample amounts of white space. 

COLOR PALETTE

Launch Point leans heavily into the blue 
and orange of the primary palette. Yellow 
and pink serve as accents.

ADDITIONAL SHADES

Tints of each color may be utilized in 
10% increments. 

orange

 8.46.98.0
#e69627

yellow

1.11.72.0
#ffdc66

ABWE blue

95.72.15.68
#001d44

blue 
100.72.27.12
#004e7d

light blue

30.5.0.0
#acd6f2

pink

10.90.50.0
#da4061
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launchpointmissions.org

Short-term trips. 
Long-term impact.

<First Last>
<Title>

T: <123.456.7890>
M: <123.456.7890>
F: <123.456.7890>
<first.last@abwe.org>
<Address line one>
<Address line two>

BUSINESS  
CARDS

•	 Headline is Montserrat Book 
12pt/13 in ABWE blue

•	 Text is Montserrat Book 7pt/9 in 
ABWE blue

Where Is God Calling 
You to Serve?

Learn more at  
launchpointmissions.org

Short-Term Trips. Long-Term Impact.

Short-term mission trips are a great way to serve and experience 
missions. We leverage resources and ministry partnerships built 
over the last 95 years ministering in over 80 countries to provide 
long-term opportunities through short-term trips.

We maximize short-term missions trips to ensure the greatest  
long-term impact on ministry and participants.

Launch Point’s 3-Step Process
Launch Point trips follow a 3-step process to ensure participants are 
properly prepared, challenged, and utilized for maximum ministry 
impact and spiritual growth.
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1. Preparation
Focused on spiritual, cultural, and physical 
readiness before you go. We provide leader 
and participant training to equip your team 
for maximum impact.

2. Application
Applying spiritual principles on the field. 
We provide leader guides and participant 
journals to direct each day, including 
devotions and application questions, to 
enhance spiritual lessons and experiences 
throughout the trip.

3. Transformation
This stage follows the trip. We help 
participants digest spiritual lessons and 
encourage missions engagement at home 
and beyond.

To learn more contact: 
Mark Holsinger 
717.909.2331 
info@launchpointmissions.org

Launch Point is part of the ABWE global family of ministries. 

PROMOTIONAL MATERIAL

Logo placement is consistently kept 
in the upper right corner of material
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